
A s provincial budgets
go, the one delivered
Tuesdaymight be one

for the record books—be-
cause of the unprecedented
spending levels—but it falls
far short of anything resem-
bling a true vision for Al-
berta’s future.
A key problemwith the

budget is its assumptions.
Oil pricesmight have closed

at $119.37US, but theAlberta
government is using $78US
per barrel. The same is true
for natural gas, which closed
at $9.84 onTuesday.
Looking out a year, the av-

erage contract for crude oil in
2009 is $111.38 US and $9.43
per gigajoule for natural gas.

The government, which re-
ceives the bulk of its royalties
from natural gas, used a $6.75
per gigajoule price in its
assumptions.
In both cases the prices

used arewell below the aver-
age of the firms canvassed for
their views on the direction of
commodity prices.
Once again, government of-

ficials are engaged in a fine
game of sleight of hand; in six
months the revenue numbers
will outstrip projections be-
cause they used prices—es-
pecially those for oil—dis-
connected from reality. In the
government’sworld, oil prices
might fall $40 fromTuesday’s
close and remain there for the
remainder of 2008. It’s highly
unlikely; the average price for
crude oil in the first quarter
was $97.82while natural gas
was $7.51 perGJ.
If the energy sectorwas

looking for any relief—
whether in the formof tax
cuts or initiatives aimed at
sustainable development— it
was sorely disappointed.

GEOFFREY SCOTTON
CALGARYHERALD

Business leaders were dis-
mayed with Alberta’s
budget plan to boost ex-

penditures bymore than 10 per
cent with only a minuscule ad-
dition to the Heritage Fund —
while the elimination of health-
care premiums was seen as a
positive in an otherwise lack-
lustre financial blueprint.
“We’re disappointed, quite

frankly, with the level of the
spending increase,” said Cal-
gary Chamber of Commerce
chairmanBrianHahn.
“We believed that — as the

government had indicated —
that 2007 was the catch-up

year, and we had the expecta-
tion that spending increases
would fall. They didn’t.”
“We’re pretty disap-

pointed,” Danielle Smith,
Canadian Federation of Inde-
pendent Business director of
provincial affairs for Alberta,
said outside the legislature in
Edmonton, moments after
Tuesday’s budget speech by
FinanceMinister Iris Evans.
Evans said the budget was

aimed at balancing the de-
mands of growth while meet-
ing thegovernment’spriorities.
“We believe this is the right

plan for today and for tomor-
row,” she told the legislature.
Although Smith lauded the

acceleration of the elimina-
tion of health-care premiums,
she slammed the apparent
profligacy of the govern-
ment’s fiscal plan, which ups
spending about 11 per cent
from the 2007-2008 budget to
$37 billion and boosts capital
spending by 22 per cent to a
record $8.7 billion.
Both increases exceed the

combined rates of inflation
and population growth in the
province.
“It’s such a missed opportu-

nity when you look at the level
of spending relative to the tax
cuts — for every dollar in tax
cuts, they add three dollars in
new spending,” said Smith.

MARIOTONEGUZZI
CALGARYHERALD

A
massive $3-billion
mixed-use commer-
cial development —
the biggest in the
city’s history — is

planned for northeast Calgary
on 445 hectares of land.
The project will add more

than 10 million square feet of
industrial space, about two mil-
lion square feet of offices and
about 1.5 million square feet of
retail, theHerald has learned.
The retail, office, industrial

and hotel development will be
the largest of its kind inWestern
Canada, said WAM Develop-
ment Group and its partner
AIMCo. StoneGate Landing
will be bound by Deerfoot Trail
to the west, Metis Trail to the
east, the Stoney Trail ring road
to the north and Country Hills
Boulevard to the south.
Construction is scheduled to

begin this spring with the first
phase of occupancy expected

by late 2009. The entire site,
north of the Calgary Interna-
tional Airport, is expected to be
completed by 2016. The
megaproject is being officially
unveiled today inCalgary.
“(The project) speaks to a lot

of very positive attributes about
Calgary,” said Tim Hogan, se-
nior vice-president with WAM
in Calgary. “As a distribution
hub, Calgary has a geographic
advantage that a lot of other
cities don’t have.”
Calgary also has one of the

busiest airports in the country
and “it’s about to significantly
increase its size, and if you tend
to look around at major cities
and you look at the develop-
ment around airports, we’re
kind of lagging the model in
terms of the development that
goes around airports,” said
Hogan.
On the west side of Deerfoot

Trail and north of CountryHills
Boulevard,WAM also has three
industrial buildings under con-
struction totalling 1.1 million
square feet at the Stoney Indus-
trial Centre. It’s the first phase
of the overall business park de-
velopment, which includes
StoneGate Landing. Those
buildings will be finished and
available for occupancy in June.

The StoneGate Landing site
will feature:
■ StoneGate Common: Occu-
pying 1.5 million square feet of
retail development. It will be an
open-air, pedestrian-friendly
shopping area with fashion and
lifestyle outlets along with an-
chor stores and hotels. West of
the retail spacewill be an enter-
tainment district, which will
host a large-format theatre and
restaurants;
■ StoneGate Corporate Centre:
Low- and mid-rise buildings
designed on a campus setting
spanning over two million
square feet of office space; and
■ StoneGate Industrial: Featur-
ing more than 10 million square
feet of buildings in the light in-
dustrial park.
“It’s an absolutely awesome

development and it’s world
class, absolutely world class,”
said Christopher Ridabock,
global real estate firmDTZBar-
nicke’s CEO inCalgary.
“It’s just in the right location

because it’s got the close prox-
imity to the airport. As Calgary
becomes more and more of a
world-class destination, which
it is every day, it’s kind of the
perfect place to be,” he said.
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Canadian Pacific takes hit
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to acquire international rival
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EBay sues
rivalCraigslist

INTERNET • EEBBaayy IInncc.., the
world’s largest online auc-
tioneer, sued CCrraaiiggsslliisstt, a
competitor inwhich it holds
an ownership stake, in a dis-
pute overwhether the Inter-
net bulletin board tried to
blunt eBay’s control.
EBayalleged in the lawsuit

theboardofdirectorsof
Craigslist, theweb’sdominant
classifieds listingservice, took
“unilateral actions” todilute
eBay’s28.4percent stakeby
more than10percent, eBay
said inastatement.
The suit, filedTuesdayun-

der seal, askedaDelaware
ChanceryCourt to rescind the
unspecified actions toprotect
eBay’s stockholders andpre-
serve its stake inCraigslist.
The suit names as defen-

dants Craigslist founder Craig
Newmark,who runs the com-
pany in a famously open-
minded style, and chief exec-
utive JimBuckmaster. New-
mark andBuckmaster are the
onlymembers of Craigslist’s
board of directors.
In a blog posting late Tues-

day, Craigslist said itwas
“surprised and disappointed”
by eBay’s allegations,which
“came to us out of the blue.”

SEEPROJECT,PAGED6

Macao slows
casinogrowth

GAMBLING •Macao, the
world’s largest gaming hub,
said Tuesday itwould rein in
the booming industry by halt-
ing the issue of new licenses
and freezing land allocations
for the construction ofmore
casinos.
In past years,Macao, a spe-

cial administrative region of
China, has flung its doors
open to LasVegas gaming gi-
ants includingWWyynnnnRReessoorrttss
LLttdd.. and the LLaassVVeeggaass SSaannddss
CCoorrpp.., which built theVenet-
ianMacau, turning it into the
world’s largest gaming hub.
ButMacao’s chief executive,

EdmundHo,made the sur-
prise announcementTuesday
that no landwouldbeallo-
cated for thebuildingof new
casinos in the tiny enclave.
Norwould thenumberof
casino licensesbe increased
fromthecurrent three.
Amidmounting social ten-

sions in the enclave and per-
ceptions of endemic graft
linked to the gaming boom,
Ho said the newpolicies
stemmed in part from the
wishes of Beijing.

EnCanaCEO
Randy Eresman
announces slide

in profits
PageD4
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$3Bproject city’s
biggest ever

Spending rise
disappoints

Development
planned

for northeast

Business groups
urge province
toboost savings

Ted Jacob, CalgaryHerald
WAMDevelopmentGrouppartnerDarrenDurstling, left, and senior vice-presidentTimHogan
plan tobuild the largestmixed-usedevelopment forCalgaryon445hectares.

Stuart Gradon, CalgaryHerald
BrianHahn, left,oftheCalgary
ChamberofCommerce
andAdamLeggeofCalgary
EconomicDevelopmentare
dividedon thebudget.

Budget relies on
sleight of hand
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STONEGATE
LANDING

RETAIL/HOTEL
■ 1.5million sq. ft.
of retail development
OFFICE
■Twomillion sq. ft.
of office buildings
INDUSTRIAL
■ 10million sq. ft. of
industrial buildings
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Six new degrees. Six new routes to a brilliant future.
Get information on each degree at New Degree Information Night,
Monday May 5th from 4 to 9 p.m. at Ross Glen Hall, Centre for Continuous Learning, Mount Royal College.

Arts •
Business Administration •

Communication •

• Arts – Criminal Justice
• Nursing
• Science

NEW DEGREEI N FORMAT ION N IGHT

mtroyal.ca

Monday May 5
4 – 9 p.m.
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“Calgary is a little bit late in
having discovered how impor-
tant its airport is, not only to Cal-
gary, but to the rest of theworld,”
Ridabock said.
The StoneGate Landing devel-

opment is “absolutely” the
biggest project in the city’s his-
tory, he said.
Ridabock said the develop-

ment is bigger than the 58-storey
Bow Tower downtown being
built forEnCanaCorp.
“The difference is that it’s

staged, where EnCana is all at
one whack,” he said. “But that is
a huge, huge investment in infra-

structure and in facility. There’s
no question about it.”
Adjacent to StoneGate Landing

will be a residential neighbour-
hood that will become home to
more than 60,000 people over the
next 10 years, said Darren
Durstling, a partnerwithWAM,of
anotherdevelopment in thearea.
Construction of StoneGate will

commence this springwith occu-
pancy of StoneGate Common
and StoneGate Industrial starting
in late 2009. The projected $3-bil-
lion development is expected to
be completed by 2016, said
Durstling. He said the southwest

corner of StoneGate Landing will
host hotels and restaurants along
with other retail.
The total industrial real estate

construction could be between
40 to 50 buildings and the office
component could include 10 to
20 buildings, saidHogan.
A future C-train route is

planned to go through the site.
There is also a possible arena
slated for the site as well as a fire
hall. And estimates are that
20,000-plus people will eventu-
ally be employed at StoneGate.
This is the biggest project

ever of its scale in Calgary, said

Bruce Graham, president and
CEO of Calgary Economic De-
velopment.
“The city has taken on some

pretty large (projects) but I don’t
think anything of this magni-
tude,” he said. “And when you
consider the proximity to the air-
port and the Deerfoot Trail, it’s
in a class of its own.”
The project is “one of the most

vivid demonstrations of confi-
dence in the industrial and com-
mercialmarkets here in Calgary,”
Graham said.

MTONEGUZZI@THEHERALD.CANWEST.COM
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PROJECT: ‘It’s in a class of its own’
CANWESTNEWSSERVICE

When satellite com-
munication was
still the rule, it

wasn’t uncommon for ur-
gent news releases to lan-
guish in a queue waiting to
be sent.
Times have changed. To-

day, the companies
that distribute cor-
porate news and in-
formation are able
to time the delivery
of hundreds of
press releases to
the exact second.
“In the old days,

when we relied on
satellite communi-
cation, companies
would give us their
news and it would be
queued up to move in a se-
quential order,” explained
Neil Hershberg, senior vice-
president ofBusinessWire,
a wholly owned subsidiary
company of Berkshire
Hathaway, which is con-
trolled byWarren Buffett.
“With today’s technology,

we have the capability of
distributing hundreds of re-
leases timed to the split-sec-
ond on a global basis, so if
you’re an investor interested
in Nortel, you’re getting the
news at the exact split-sec-
ond in Sydney, Australia, as
they’re getting it on Wall
Street.

“The ‘old days,’ ” Hersh-
berg says dryly, “was prior to
2003, which is not exactly
ancient history, but a long
time ago where this technol-
ogy is concerned. It’s a
whole different ball game to-
day.”
It is a tidal wave of infor-

mation in a constant flow
around the world,
all fodder for
whomever has a
need for it.
Business Wire

operates in more
than 100 different
languages and
posts in 17 lan-
guages on its web-
site. It files to Asso-
ciated Press,
Bloomberg, Dow

Jones, Reuters, Agence
France-Presse and the
British PressAssociation.
“You name the major

news wire or financial infor-
mation platform, and we’re
on it,” said Hershberg. “The
purpose ofmany clients is to
generate publicity and grab
media attention. We’re one
of the early links on the food
chain.”
There have been sugges-

tions that there is an infor-
mation overload, butwhile it
may be getting crowded on
the information highway, the
demand for news and infor-
mation shows no sign of
abating.

Corporate news
timed to thesecond

Neil Hershberg
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ONLINE SPECIALISTONLINE SPECIALISTONLINE SPECIALISTONLINE SPECIALIST

The Calgary Herald’s Advertising Sales & Service DepartmentThe Calgary Herald’s Advertising Sales & Service DepartmentThe Calgary Herald’s Advertising Sales & Service DepartmentThe Calgary Herald’s Advertising Sales & Service Department
has an immediate opening for an Advertising Saleshas an immediate opening for an Advertising Saleshas an immediate opening for an Advertising Saleshas an immediate opening for an Advertising Sales
Professional.Professional.Professional.Professional.

QUALIFICATIONS:QUALIFICATIONS:QUALIFICATIONS:QUALIFICATIONS:
• Minimum two years of media sales experience (newspaper• Minimum two years of media sales experience (newspaper• Minimum two years of media sales experience (newspaper• Minimum two years of media sales experience (newspaper

preferred).preferred).preferred).preferred).
• A proven track record in sales including the development• A proven track record in sales including the development• A proven track record in sales including the development• A proven track record in sales including the development

of new business opportunities.of new business opportunities.of new business opportunities.of new business opportunities.
• Excellent planning and implementation skills.• Excellent planning and implementation skills.• Excellent planning and implementation skills.• Excellent planning and implementation skills.
• Superior interpersonal, organizational and attention to• Superior interpersonal, organizational and attention to• Superior interpersonal, organizational and attention to• Superior interpersonal, organizational and attention to

detail skills.detail skills.detail skills.detail skills.
• Above average written and oral communication skills.• Above average written and oral communication skills.• Above average written and oral communication skills.• Above average written and oral communication skills.
• Ability to manage multiple projects with tight deadlines in• Ability to manage multiple projects with tight deadlines in• Ability to manage multiple projects with tight deadlines in• Ability to manage multiple projects with tight deadlines in

a fast paced environment.a fast paced environment.a fast paced environment.a fast paced environment.
• Proficient computer skills in Word, PowerPoint, Outlook• Proficient computer skills in Word, PowerPoint, Outlook• Proficient computer skills in Word, PowerPoint, Outlook• Proficient computer skills in Word, PowerPoint, Outlook

and the Internet.and the Internet.and the Internet.and the Internet.

RESPONSIBILITIES:RESPONSIBILITIES:RESPONSIBILITIES:RESPONSIBILITIES:
• Undergo extensive internal training to learn the benefits,• Undergo extensive internal training to learn the benefits,• Undergo extensive internal training to learn the benefits,• Undergo extensive internal training to learn the benefits,

procedures and implementation of calgaryherald.comprocedures and implementation of calgaryherald.comprocedures and implementation of calgaryherald.comprocedures and implementation of calgaryherald.com
advertising opportunities.advertising opportunities.advertising opportunities.advertising opportunities.

• Generate incremental online display revenue from new and• Generate incremental online display revenue from new and• Generate incremental online display revenue from new and• Generate incremental online display revenue from new and
existing accounts by working with our print sales force andexisting accounts by working with our print sales force andexisting accounts by working with our print sales force andexisting accounts by working with our print sales force and
Canwest integration initiatives.Canwest integration initiatives.Canwest integration initiatives.Canwest integration initiatives.

• Drive online display sales initiatives through continuous• Drive online display sales initiatives through continuous• Drive online display sales initiatives through continuous• Drive online display sales initiatives through continuous
dual sales calls, attending sales team meetings, hostingdual sales calls, attending sales team meetings, hostingdual sales calls, attending sales team meetings, hostingdual sales calls, attending sales team meetings, hosting
sales staff training sessions and providing sales tools andsales staff training sessions and providing sales tools andsales staff training sessions and providing sales tools andsales staff training sessions and providing sales tools and
online support to the print advertising staff.online support to the print advertising staff.online support to the print advertising staff.online support to the print advertising staff.

• Assist with the evolving design and implementation• Assist with the evolving design and implementation• Assist with the evolving design and implementation• Assist with the evolving design and implementation
process for online display advertising.process for online display advertising.process for online display advertising.process for online display advertising.

• Meet or exceed assigned monthly budgets and quarterly• Meet or exceed assigned monthly budgets and quarterly• Meet or exceed assigned monthly budgets and quarterly• Meet or exceed assigned monthly budgets and quarterly
performance objectives.performance objectives.performance objectives.performance objectives.

• Develop presentations and proposals that persuasively• Develop presentations and proposals that persuasively• Develop presentations and proposals that persuasively• Develop presentations and proposals that persuasively
communicate ideas and opportunities to internal andcommunicate ideas and opportunities to internal andcommunicate ideas and opportunities to internal andcommunicate ideas and opportunities to internal and
external clients.external clients.external clients.external clients.

• Liaise with the online specialists in other Canwest markets.• Liaise with the online specialists in other Canwest markets.• Liaise with the online specialists in other Canwest markets.• Liaise with the online specialists in other Canwest markets.
• Assist with the roll-out of new online initiatives whether• Assist with the roll-out of new online initiatives whether• Assist with the roll-out of new online initiatives whether• Assist with the roll-out of new online initiatives whether

directed by Canwest Digital Media or generated internally.directed by Canwest Digital Media or generated internally.directed by Canwest Digital Media or generated internally.directed by Canwest Digital Media or generated internally.

Permanent Full Time
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CanwestCanwestCanwestCanwest is Canada's leading multi-media company. Representing a portfolio of world-is Canada's leading multi-media company. Representing a portfolio of world-is Canada's leading multi-media company. Representing a portfolio of world-is Canada's leading multi-media company. Representing a portfolio of world-
class brands, the Company creates and distributes compelling and dynamic contentclass brands, the Company creates and distributes compelling and dynamic contentclass brands, the Company creates and distributes compelling and dynamic contentclass brands, the Company creates and distributes compelling and dynamic content
across multiple media platforms.across multiple media platforms.across multiple media platforms.across multiple media platforms.

Canwest operates Canada’s largest publishing chain with 11 major market dailiesCanwest operates Canada’s largest publishing chain with 11 major market dailiesCanwest operates Canada’s largest publishing chain with 11 major market dailiesCanwest operates Canada’s largest publishing chain with 11 major market dailies
including the National Post and 23 community publications. Together, our productsincluding the National Post and 23 community publications. Together, our productsincluding the National Post and 23 community publications. Together, our productsincluding the National Post and 23 community publications. Together, our products
reach over 5 million people each week through print, online, and mobile channels.reach over 5 million people each week through print, online, and mobile channels.reach over 5 million people each week through print, online, and mobile channels.reach over 5 million people each week through print, online, and mobile channels.

Canwest Digital Media, a division of Canwest Publishing Inc., is seeking a creative,Canwest Digital Media, a division of Canwest Publishing Inc., is seeking a creative,Canwest Digital Media, a division of Canwest Publishing Inc., is seeking a creative,Canwest Digital Media, a division of Canwest Publishing Inc., is seeking a creative,
highly-motivated, results driven person who combines broad business sense, soundhighly-motivated, results driven person who combines broad business sense, soundhighly-motivated, results driven person who combines broad business sense, soundhighly-motivated, results driven person who combines broad business sense, sound
technical background and digital media expertise to fill the role oftechnical background and digital media expertise to fill the role oftechnical background and digital media expertise to fill the role oftechnical background and digital media expertise to fill the role of Business AnalystBusiness AnalystBusiness AnalystBusiness Analyst....
The position requires someone with refined strategic planning, business development,The position requires someone with refined strategic planning, business development,The position requires someone with refined strategic planning, business development,The position requires someone with refined strategic planning, business development,
project management and people skills.project management and people skills.project management and people skills.project management and people skills.

Reporting to the Vice President, Local Digital Media, the successful applicant willReporting to the Vice President, Local Digital Media, the successful applicant willReporting to the Vice President, Local Digital Media, the successful applicant willReporting to the Vice President, Local Digital Media, the successful applicant will
work with senior leaders across the organization to develop strategic and operationalwork with senior leaders across the organization to develop strategic and operationalwork with senior leaders across the organization to develop strategic and operationalwork with senior leaders across the organization to develop strategic and operational
plans, lead the implementation of large-scale digital projects, and analyze, interpret andplans, lead the implementation of large-scale digital projects, and analyze, interpret andplans, lead the implementation of large-scale digital projects, and analyze, interpret andplans, lead the implementation of large-scale digital projects, and analyze, interpret and
report on operational performance.report on operational performance.report on operational performance.report on operational performance.

KKKKeeeey Responsibilities:y Responsibilities:y Responsibilities:y Responsibilities:
• Work as part of the local digital media team to develop and document overall• Work as part of the local digital media team to develop and document overall• Work as part of the local digital media team to develop and document overall• Work as part of the local digital media team to develop and document overall

strategic objectives and specific business plansstrategic objectives and specific business plansstrategic objectives and specific business plansstrategic objectives and specific business plans
• Translate business plans into action by acting as the main coordination point for• Translate business plans into action by acting as the main coordination point for• Translate business plans into action by acting as the main coordination point for• Translate business plans into action by acting as the main coordination point for

multiple strategic projectsmultiple strategic projectsmultiple strategic projectsmultiple strategic projects
• Work closely with all stakeholders within a matrix structure to lead the development• Work closely with all stakeholders within a matrix structure to lead the development• Work closely with all stakeholders within a matrix structure to lead the development• Work closely with all stakeholders within a matrix structure to lead the development

of detailed project plans, timelines, and communication strategies to achieveof detailed project plans, timelines, and communication strategies to achieveof detailed project plans, timelines, and communication strategies to achieveof detailed project plans, timelines, and communication strategies to achieve
organizational objectivesorganizational objectivesorganizational objectivesorganizational objectives

• Actively manage multiple projects simultaneously across a variety of products and• Actively manage multiple projects simultaneously across a variety of products and• Actively manage multiple projects simultaneously across a variety of products and• Actively manage multiple projects simultaneously across a variety of products and
platformsplatformsplatformsplatforms

• Proactively identify and manage dependencies and risks• Proactively identify and manage dependencies and risks• Proactively identify and manage dependencies and risks• Proactively identify and manage dependencies and risks
• Actively encourage open communication with all stakeholders through regular• Actively encourage open communication with all stakeholders through regular• Actively encourage open communication with all stakeholders through regular• Actively encourage open communication with all stakeholders through regular

meetingsmeetingsmeetingsmeetings

QualifQualifQualifQualifications:ications:ications:ications:
• University degree with a focus on business or a related discipline• University degree with a focus on business or a related discipline• University degree with a focus on business or a related discipline• University degree with a focus on business or a related discipline
• A background in digital media is preferred• A background in digital media is preferred• A background in digital media is preferred• A background in digital media is preferred
• Strong experience in strategic planning and project management – a PMP• Strong experience in strategic planning and project management – a PMP• Strong experience in strategic planning and project management – a PMP• Strong experience in strategic planning and project management – a PMP

designation would be considered an assetdesignation would be considered an assetdesignation would be considered an assetdesignation would be considered an asset
• Demonstrated analytical and organizational skills• Demonstrated analytical and organizational skills• Demonstrated analytical and organizational skills• Demonstrated analytical and organizational skills
• History of delivering results in unstructured/matrix/fast moving environments• History of delivering results in unstructured/matrix/fast moving environments• History of delivering results in unstructured/matrix/fast moving environments• History of delivering results in unstructured/matrix/fast moving environments
• Skilled at working collaboratively with a diverse group to define and manage• Skilled at working collaboratively with a diverse group to define and manage• Skilled at working collaboratively with a diverse group to define and manage• Skilled at working collaboratively with a diverse group to define and manage

timelines and negotiate win-win solutionstimelines and negotiate win-win solutionstimelines and negotiate win-win solutionstimelines and negotiate win-win solutions
• Superior communication skills, both oral and written• Superior communication skills, both oral and written• Superior communication skills, both oral and written• Superior communication skills, both oral and written
• Ability to make a very significant impact on the organization in a short period of• Ability to make a very significant impact on the organization in a short period of• Ability to make a very significant impact on the organization in a short period of• Ability to make a very significant impact on the organization in a short period of
timetimetimetime

Competencies:Competencies:Competencies:Competencies:
• Has energy and drive to succeed in a fast paced evolving environment• Has energy and drive to succeed in a fast paced evolving environment• Has energy and drive to succeed in a fast paced evolving environment• Has energy and drive to succeed in a fast paced evolving environment
• Is a self starter with strong leadership skills• Is a self starter with strong leadership skills• Is a self starter with strong leadership skills• Is a self starter with strong leadership skills
• Contributes to a culture where change is the norm• Contributes to a culture where change is the norm• Contributes to a culture where change is the norm• Contributes to a culture where change is the norm
• Works collaboratively as part of a cross-media team to achieve organizational• Works collaboratively as part of a cross-media team to achieve organizational• Works collaboratively as part of a cross-media team to achieve organizational• Works collaboratively as part of a cross-media team to achieve organizational

objectivesobjectivesobjectivesobjectives
• Remains informed and applies new developments in field of knowledge• Remains informed and applies new developments in field of knowledge• Remains informed and applies new developments in field of knowledge• Remains informed and applies new developments in field of knowledge
• Takes accountability to operate better, faster and smarter• Takes accountability to operate better, faster and smarter• Takes accountability to operate better, faster and smarter• Takes accountability to operate better, faster and smarter
• Aligns people and resources to achieve results that drive revenues and/or optimize• Aligns people and resources to achieve results that drive revenues and/or optimize• Aligns people and resources to achieve results that drive revenues and/or optimize• Aligns people and resources to achieve results that drive revenues and/or optimize

costscostscostscosts
• Actively responds to and considers the needs of stakeholders• Actively responds to and considers the needs of stakeholders• Actively responds to and considers the needs of stakeholders• Actively responds to and considers the needs of stakeholders
• Communicates proactively and openly with a consistent, direct and positive approach• Communicates proactively and openly with a consistent, direct and positive approach• Communicates proactively and openly with a consistent, direct and positive approach• Communicates proactively and openly with a consistent, direct and positive approach

Canwest Digital Media,Canwest Digital Media,Canwest Digital Media,Canwest Digital Media, a division of Canwest Publishing Inc. is committed toa division of Canwest Publishing Inc. is committed toa division of Canwest Publishing Inc. is committed toa division of Canwest Publishing Inc. is committed to
diversity and equal opportunity for all people. Should you be interested in thisdiversity and equal opportunity for all people. Should you be interested in thisdiversity and equal opportunity for all people. Should you be interested in thisdiversity and equal opportunity for all people. Should you be interested in this
opportunity please apply via wwwopportunity please apply via wwwopportunity please apply via wwwopportunity please apply via www.w.w.w.working.comorking.comorking.comorking.com using “Canwest” as a key word search.using “Canwest” as a key word search.using “Canwest” as a key word search.using “Canwest” as a key word search.

Canwest Digital Media, Publishing

Business Analyst

Toronto or Calgary CDM-03-004

AA673274AA673274AA673274AA673274

career opportunities

AA673179AA673179AA673179AA673179

West Calgary Land Investment OpportunityWest Calgary Land Investment OpportunityWest Calgary Land Investment OpportunityWest Calgary Land Investment Opportunity

Thursday, April 24, 2008 7:00 p.m.Thursday, April 24, 2008 7:00 p.m.Thursday, April 24, 2008 7:00 p.m.Thursday, April 24, 2008 7:00 p.m.
The Westin 320 - 4th Avenue SWThe Westin 320 - 4th Avenue SWThe Westin 320 - 4th Avenue SWThe Westin 320 - 4th Avenue SW

To Register Call: (403) 282-2601To Register Call: (403) 282-2601To Register Call: (403) 282-2601To Register Call: (403) 282-2601

Email: rsato@platinumequities.comEmail: rsato@platinumequities.comEmail: rsato@platinumequities.comEmail: rsato@platinumequities.com
www.platinumequities.comwww.platinumequities.comwww.platinumequities.comwww.platinumequities.com

PresentsPresentsPresentsPresents

Greenwich ParkGreenwich ParkGreenwich ParkGreenwich Park

LEASING OPPORTUNITIES AVAILABLE NOW · FOR MORE INFORMATION CONTACT

4 0 3 . 6 7 1 . 2 2 5 0
W W W . L E G E R M A I N L I V I N G . C O M

EXCLUSIVE OFFICE SPACE
UNPRECEDENTED IN CALGARY

The award-winn ing Groupe Germain proudly introduces the

incomparable Le Germain Corporate Exper ience, complete with

unparalleled luxury amenites: the equivalent of corporate room service !

OFFICE LEASING
OPPORTUNITIES
AT 9TH & CENTRE IN CALGARY
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