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SMARTPHONES •Canadian tech titan
RReesseeaarrcchh IInnMMoottiioonn continues to drive
its ubiquitous BlackBerry into phenom-
enal sales growth, according to itsmost
recent quarterly results released
Wednesday.
Revenues for the fourthquarter of fis-

cal 2008 totalled$1.88billionUS, up 102
per cent fromthe samequarter of last
year,withprofits of $412.5million, or 72
cents a share. RIMsoundly beat analyst
estimates,which forecast sales of $1.85
billion andprofits of about $401million,
or 70cents a share.
About 2.18million newBlackBerry

subscriber accountswere added in the
quarter and the company says its sub-
scriber basewasmore than 14million.
The subscriber growth is in linewith an-
alyst estimates.
“Heightened retail activities helped

drive exceptional subscriber growth
during the fourth quarterwith net sub-
scriber account additions growing
more than 32per cent over the previous
quarter andwell over twomillion net
subscriber accounts added in a single
quarter for the first time,” said JimBal-
sillie, RIM’s co-chief executive.
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APARTMENTS •Manhattan apartment
sales plunged themost in 18 years in
the first quarter as buyers faced the
prospect of a recession and job cuts at
Wall Street securities firms.
Sales fell 34 per cent fromayear ear-

lier and inventory rose4.6 per cent to
6,194 units, NewYork-based real estate
appraiserMiller Samuel Inc. and broker
Prudential Douglas EllimanReal Estate
said in a reportWednesday. Themedian
price of aManhattan co-operative
apartment or condominium increased
13.2 per cent to a record $945,000US.
“If it continuesalong thispattern,

we’re inaperiodof transition toaweaker
market,”MillerSamuelpresident
JonathanMiller said. “You typically seea
slowdown insalesactivityprecedea
slowdown inpricing.”

Jobcuts take toll on
Manhattanreal estate

INTERNET •GGooooggllee IInncc.., the owner of
theworld’smost popular search engine,
is cutting jobs at DDoouubblleeCClliicckk IInncc.., the
online advertising company it bought
lastmonth for $3.24 billionUS.
About 300ofDoubleClick’s 1,200U.S.

employeeswere fired or placed in
“transitional” roles,Mountain View,
Calif.-basedGoogle saidWednesday in
an e-mailed statement. The acquisition
was completed onMarch 11.
“Wehave beenworking tomatch and

alignDoubleClick employees in theU.S.
with our organizational plan for the
business,” Google spokesmanBrandon
McCormick said.

Google cuts 300 jobs
atDoubleClick

AIRLINES •AAiirr FFrraannccee--KKLLMM’’s bid to take
over AAlliittaalliiaa fell apartWednesday as
union negotiations broke downand the
failing Italian flag carrier’s chairman
Maurizio Prato resigned.
“I recognize the breakdownof negoti-

ations,whichwas not of our doing,” Air
France-KLMchairman Jean-Cyril
Spinetta said in a statement. “It’s a pro-
ject that I deeply believed in and con-
tinue to believe in, because itwould
have allowedAlitalia to quickly return
to profitable growth.”
Barring a stunning newdevelopment,

Alitaliawill nowhave to embark on long
andpainful bankruptcy proceedings
seen beforewith Switzerland’s SSwwiissssaaiirr
and SSaabbeennaa of Belgium.

AirFrance-KLMbid
forAlitalia fails
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Federal Reserve chairman Ben
Bernanke on Wednesday con-
ceded for the first time the U.S.

economy may slip into recession, but
said growth should pick up later this
year as interest rate cuts and other
emergency steps take root.
Bernanke said in testimony before a

congressional committee that the
economy appeared to be growing, but
warned it could shrink in the first half
of 2008.
It was Bernanke’s first appearance

on Capitol Hill since the U.S. central
bank helped rescue Bear Stearns in
mid-March, an action he defended as
averting a collapse of the fifth largest
U.S. investment bank that would have

been calamitous.
“Recession is possible,” Bernanke

told the Joint Economic Committee.
“Our estimates are that we are slightly
growing at the moment, but we think
that there’s a chance that for the first
half as a whole, there might be a slight
contraction.”
The Fed has lowered benchmark in-

terest rates by three percentage points
to 2.25 per cent since mid-September
to help put a floor under an economy
hit hard by a housing slump and credit
market turmoil.
Bernanke said those rate cuts and

other emergency measures to thaw
frozen credit markets should promote
growth over time — remarks traders
in financial markets saw as a signal the
Fed’s sharp rate-cutting action may be
drawing to an end.
Some analysts said the absence of a

specific pledge by Bernanke to act as
needed to help the economy, a stan-
dard feature of recent Fed statements,
buttressed that view. “There is a con-
spicuous absence of policy commit-
ment in this statement,” said Jan Hatz-

ius, chief economist at Goldman
Sachs.
Bernanke defended the Fed’s role in

providing emergency funding to pre-
vent an abrupt bankruptcy at Bear
Stearns which he said could have
caused a “chaotic”market reaction.
The Fed, informed on March 13 that

Bear Stearns was on the verge of col-
lapse, decided to provide a $30-billion
US credit line backed by the firm’s
shaky assets to facilitate its purchase
by JPMorgan Chase. The action
raised questions about the central
bank’s willingness to shield investors
from risks.
“Our financial system is extremely

complex and interconnected, and Bear
Stearns participated extensively in a
range of critical markets,” Bernanke
said.
He said the Fed expects the econ-

omy to strengthen in the second half
of the year, and for growth to proceed
at or a little above its sustainable pace
in 2009.
Housing markets should stabilize

later this year and into 2009, he added.

U.S. Fed chiefwarns
of possible recession
Central bank
defends rescue
of Bear Stearns

TimSloan, AFP-Getty Images
U.S. Federal Reserve chairmanBenBernanke testifies before theCongressional Joint EconomicCommittee
hearing onWednesday inWashington. Bernanke predicted growthwould pick up later in the year.
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Housing
slowdown
felt across
Alberta
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Alberta’s resale housing market is
cooling in the same manner as Cal-
gary’s with sales dropping and new
listings rising dramatically in Febru-
ary, according to the Canadian Real
EstateAssociation.
The association’s latest MLS data

show unit sales for residential proper-
ties (single-family homes and condos)
in the province decreased by 30.3 per
cent compared with a year ago in Feb-
ruary (6,602 to 4,601) while new list-
ings increased by 44.9 per cent (from
7,800 to 11,302).
New listings were at the second-

highest level ever for the province.
A number of factors are fuelling the

phenomenon of soaring listings in Al-
berta, said Richard Corriveau, regional
economist for Canada Mortgage and
HousingCorp.
“Now that price growth has come to

a grinding halt, speculators are look-
ing to get out of the
marketplace,” he
said. “So people
who had pur-
chased in previous
months are at-
tempting to now
get out of the mar-
ket because there’s
no incentive to
wait for future
price gains in the
near term. We’re
still forecasting in-
creases into 2009,
but currently
prices have lev-
elled off.”
The average sale

price of an Alberta
home in February
this year was
$359,953, up 4.8 per
cent from February
2007’s $343,515.
Corriveau said

CMHC is forecast-
ing a 3.4 per cent
growth in house
prices for Alberta
for this year, “and at this point we may
be lucky to achieve that.”
Following the record housing starts

in 2006, said Corriveau, people are
taking possession of homes and they
are therefore selling their existing
property to get into their new home.
Also, some people are experiencing
difficulty selling their existing home
and they’re hedging the risk of carry-
ing two mortgages. As a result, some
are listing their new home under con-
struction aswell, he added.
The drop in Alberta sales, said Cor-

riveau, is due to a sharp decline in net
migration and “a response from
prospective buyers on the rapid price
escalation fromprevious years.”
Nationally in February, sales fell by

9.3 per cent compared with a year ago,
from 39,997 to 36,281, while new list-
ings increased by 11.8 per cent, from
64,580 to 72,215.
New listings are the second-highest

level on record.
The national average sale price for a

residential property in February was
$313,065, a hike of 6.2 per cent from
February 2007’s $294,838.
This is the smallest year-over-year

price increase nationally since No-
vember 2004.
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Air Canada is looking to take the
financial sting out of travel delays —
for a fee — with a new service option
that kicks in when the offending glitch
is beyond the control of the airlines.
Called On My Way, the new service

option offered by Canada’s No. 1 air-
line means customers can opt to shell
out $25 each way for short-haul flights,
and $35 each way for long-haul flights,
to safeguard against out-of-pocket ex-
penses for food and hotels in the event
plans go sideways.
Ben Smith, Air Canada’s executive

vice-president and chief commercial
officer, said the airline isn’t changing
its existing policy that protects cus-
tomers when flight delays, cancella-
tions or disruptions are in the airline’s
control.
“We’re going above and beyond that

in scenarios where it’s completely out

of our control—weather, air traffic —
where we will now handle and protect
the customer with a comprehensive
package of benefits, if they choose this
option,” he said.
Aviation analyst Rick Erickson said

the option will likely be a successful
revenue stream forAir Canada.
“Canadians as a whole tend to be

overinsured. In essence, all you’re buy-
ing is an insurance policy,” he said.
Customers who pay for the service

receive dedicated phone access to spe-
cially trained Air Canada agents who
will, in the event of a flight disruption
at any time within 48 hours of sched-
uled departure, rebook the passenger
on the first available flight on Air
Canada, Jazz or another airline.
Air Canada will also arrange for and

pony up for hotel accommodations,
car rental or other ground transporta-
tion to and from the airport and the
hotel, and appropriatemeals.
WestJet Airlines Ltd. spokesman

Richard Bartrem said the Calgary-
based carrier provides for its cus-
tomers when things go awry, whether
the travel interruption is in their con-
trol or beyond it— at no extra charge.
“It’s part of what we consider to be

our value proposition from a caring
airline; this is somethingwe do andwe
throw into the fare,” he said.
Smith said Air Canada’s new option

is in response to marketplace demand
that showed some travellers want that
extra peace ofmind.
“It’s not for everybody, just like our

other options, but from our testing, a
lot of people think that’s a great deal,
and it could save them a couple hun-
dred dollars in a nasty situation, like in
themiddle ofwinter,” he said.
The new service option is available

for all Air Canada and Jazz-operated
flights within Canada and to and from
theUnited States.

GTEEL@THEHERALD.CANWEST.COM

AirCanada feeoptioncoversdelays
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For the latest information visit us at gm.ca, call 1-888-446-2000 or visit your nearest Cadillac dealer.For the latest information visit us at gm.ca, call 1-888-446-2000 or visit your nearest Cadillac dealer.For the latest information visit us at gm.ca, call 1-888-446-2000 or visit your nearest Cadillac dealer.For the latest information visit us at gm.ca, call 1-888-446-2000 or visit your nearest Cadillac dealer. ** Offer applies as indicated to 2008 Cadillac SRX (R7D) and includes freight of $1,420. License, insurance,** Offer applies as indicated to 2008 Cadillac SRX (R7D) and includes freight of $1,420. License, insurance,** Offer applies as indicated to 2008 Cadillac SRX (R7D) and includes freight of $1,420. License, insurance,** Offer applies as indicated to 2008 Cadillac SRX (R7D) and includes freight of $1,420. License, insurance,
registration, PPSA, administration fees and taxes not included. Administration fees may vary between dealers. Dealers are free to set individual prices. Offers apply as indicated to 2008 new or demonstrator models. Dealer order or trade may beregistration, PPSA, administration fees and taxes not included. Administration fees may vary between dealers. Dealers are free to set individual prices. Offers apply as indicated to 2008 new or demonstrator models. Dealer order or trade may beregistration, PPSA, administration fees and taxes not included. Administration fees may vary between dealers. Dealers are free to set individual prices. Offers apply as indicated to 2008 new or demonstrator models. Dealer order or trade may beregistration, PPSA, administration fees and taxes not included. Administration fees may vary between dealers. Dealers are free to set individual prices. Offers apply as indicated to 2008 new or demonstrator models. Dealer order or trade may be
required. Offers apply to qualified retail customers in the Alberta Prairie Cadillac Dealer Marketing Association area only. Limited time offers which may not be able to be combined with other offers. See dealer for details. Cash purchase pricerequired. Offers apply to qualified retail customers in the Alberta Prairie Cadillac Dealer Marketing Association area only. Limited time offers which may not be able to be combined with other offers. See dealer for details. Cash purchase pricerequired. Offers apply to qualified retail customers in the Alberta Prairie Cadillac Dealer Marketing Association area only. Limited time offers which may not be able to be combined with other offers. See dealer for details. Cash purchase pricerequired. Offers apply to qualified retail customers in the Alberta Prairie Cadillac Dealer Marketing Association area only. Limited time offers which may not be able to be combined with other offers. See dealer for details. Cash purchase price
reflects discounts or other incentives which are only available on cash purchase offer. By selecting lease or finance offers, consumers will be foregoing such discounts and incentives which may result in a higher effective interest rate.reflects discounts or other incentives which are only available on cash purchase offer. By selecting lease or finance offers, consumers will be foregoing such discounts and incentives which may result in a higher effective interest rate.reflects discounts or other incentives which are only available on cash purchase offer. By selecting lease or finance offers, consumers will be foregoing such discounts and incentives which may result in a higher effective interest rate.reflects discounts or other incentives which are only available on cash purchase offer. By selecting lease or finance offers, consumers will be foregoing such discounts and incentives which may result in a higher effective interest rate. ▲▲▲▲▲▲▲▲ServiceServiceServiceService
contract required. OnStar uses existing emergency service providers as well as cellular and satellite technologies. Vehicle electrical system needs to be operating for features to function properly.contract required. OnStar uses existing emergency service providers as well as cellular and satellite technologies. Vehicle electrical system needs to be operating for features to function properly.contract required. OnStar uses existing emergency service providers as well as cellular and satellite technologies. Vehicle electrical system needs to be operating for features to function properly.contract required. OnStar uses existing emergency service providers as well as cellular and satellite technologies. Vehicle electrical system needs to be operating for features to function properly. ▲▲▲▲Whichever comes first. Applies to 2008 models.Whichever comes first. Applies to 2008 models.Whichever comes first. Applies to 2008 models.Whichever comes first. Applies to 2008 models.
Conditions and limitations apply. Excludes Medium Duty Trucks. See dealer for details. † Warranty based on 4 years or 80,000km, whichever comes first. See dealer for conditions and details. ®Registered trademark of General Motors Corporation.Conditions and limitations apply. Excludes Medium Duty Trucks. See dealer for details. † Warranty based on 4 years or 80,000km, whichever comes first. See dealer for conditions and details. ®Registered trademark of General Motors Corporation.Conditions and limitations apply. Excludes Medium Duty Trucks. See dealer for details. † Warranty based on 4 years or 80,000km, whichever comes first. See dealer for conditions and details. ®Registered trademark of General Motors Corporation.Conditions and limitations apply. Excludes Medium Duty Trucks. See dealer for details. † Warranty based on 4 years or 80,000km, whichever comes first. See dealer for conditions and details. ®Registered trademark of General Motors Corporation.

4-year/80,000 km Limited Warranty† • 5-year/160,000 km Powertrain Warranty

Roadside Service and Alternate Transportation▲ • OnStar▲▲ with 1-year Directions and

Connections Plan • 4-year/80,000 km No-Charge Scheduled Maintenance Program†

A NEW LEVEL OF CONFIDENCE WITH CADILLAC OWNER PRIVILEGES

WHEN YOU TURN YOUR CAR ON, DOES IT RETURN THE FAVOUR?
TEST DRIVE A CADILLAC.

2008 SRX

$41,495**
CASH PURCHASE PRICE

FREIGHT AND PRE-DELIVERY INSPECTION INCLUDED

$7,000 CANADIAN
PRICE
ADJUSTMENT

INCLUDES
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