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Snob value a factor for luxury home buyers

By ERIC BEAUCHESNE
CanWest News Service

OTTAWA — More Canadians than
ever before are moving into the lap of lux-
ury, especially in Calgary, Edmonton, and
Halifax, but also in other cities, and many
more aspire to do so, a major real-estate
firm says.

Royal LePage reported yesterday that
sales of what it defines as luxury homes
have soared this year.

And the No. 1 criteria for buyers,
and would-be buyers, in selecting such
a home is the property’s investment
potential, followed by its proximity
to excellent schools, and then the
snob value of the neighbourhood itself,
it said.

Sales of luxury homes has skyrock-
eted in all of Canada’s major markets,
with the greatest increases occurring in
Calgary, Edmonton and Halifax, all of
which reported sales increases of more
than 125 per cent, year-over-year, in the
first three quarters of 2006, according to
the firm’s Carriage Trade Luxury Prop-
erties Report.

A luxury home is defined as one that
is situated in a prestigious, sought-after
neighbourhood, that features high-end
amenities, and which has a minimum
price in the nine cities surveyed, ranging
from $500,000 to $1 million.

“The pronounced increase in the num-
ber of luxury homes sold across the coun-
try is a strong reflection of Canadians’
confidence in the economy and the real-
estate market,” said Phil Soper, president
and CEQ, Royal LePage Real Estate Ser-
vices.

And if the aspirations of Canadians
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play a factor, sales of luxury homes will
not diminish anytime soon, said the
report, which is based on an analysis of
trends in major markets across the coun-
try and a national poll.

More than one-third of adult Canadi-
ans currently live in a luxury home, plan
to buy one soon, or aspire to do so one
day, according to the survey which also
probed those surveyed on what they were
looking for in such a residence.

“For the substantial sums that these
homes command, buyers have come to
expect distinctive properties outfitted with
luxurious amenities, where it is clear that

features such a home would have, 21 per
cent cited a commercial-style kitchen,
including 26 per cent of women but only
15 per cent of men.

There was also a gender gap in another
feature that would-be buyers would want
and that is a den with an in-home movie
viewing theatre, which was picked by 11
per cent of men but just five per cent of
women.

Other important in-home features for
would-be buyers were an indoor or
outdoor pool, noted by 14 per cent,
smart wiring picked by 12 per cent, and
heated floors and a driveway, each of

which was picked by 11 per cent, and a
fitness or relaxation studio and the in-
home movie theatre, each chosen by eight
per cent.

The minimum price required to qual-
ify as a luxury homes ranges from a low
of $500,000 in Winnipeg, where sales of
such homes has jumped 25 per cent, to
$1 million in most of the largest cities.

The minimum price for a luxury home
and the percentage increase in the num-
ber sold in the other cities surveyed were:
Halifax $600,000, 153 per cent; Edmon-
ton $700,000, 129 per cent; Ottawa
$750,000, 34 per cent; Montreal $1 mil-

lion, 32 per cent, Greater Toronto $1 mil-
lion, 20 per cent, Calgary $1 million, 160
per cent, Greater Vancouver, $1 million,
57 per cent and Victoria $1 million, 27
per cent.

In Toronto, Vancouver, Victoria, Mon-
treal and Calgary, the home’s listing price
must also be no less than four times the
average residential sales price, and in the
other cities, three times the average.

The survey of 1,004 Canadians by
Maritz Research Canada was conducted
earlier this month and is considered accu-
rate to within 3.1 percentage points 19
times out of 20.
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Subcontractor/Supplier Request for Expression of Interest

The Sunridge Estates project will include 50 Independent Living
units and 160 Complex Care beds. The project is located in
Duncan, B.C. at Coronation Street & Bundock Street. The building
is a two storey wood frame structure over a slab on grade
foundation. The project construction start date is February 1,
2007. If you are interested in the construction of this project
please fax or e-mail your expression of interest and your
company profile to:

Vanmar Constructors Inc.
Attn: Geoff Deacon
Fax #: (604) 882-0770
Email address: geoffd@vanmarconstructors.com
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The Nanaimo Campus of Care project will include 40
Independent Living units and 80 Complex Care beds as well as
30 Dementia beds. The project is located in Nanaimo, B.C. at
Tenth Street & Lawlor Road. The building is a two storey wood
frame structure over a slab on grade foundation. The project
construction start date is February 15, 2007. If you are interested
in the construction of this project please fax or e-mail your
expression of interest and your company profile to:

Vanmar Constructors Inc.
Attn: Geoff Deacon
Fax #: (604) 882-0770
Email address: geoffd@vanmarconstructors.com
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TLC The Land Conservancy seeks
“Green” Investors for term loans of
$10,000 up to $100,000 in support of
TLC’s conservation projects and programs.

For More Information Contact

Bill Turner, C.M.
Executive Director
TLC The Land Conservancy
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(250) 479-8053
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Good things come to those who hurry.

Precision German-engineered down to the last detail. Superior performance and handling is standard on every vehicle. Not to mention impressive
fuel economyt from our line-up of TDI diesel models. No matter what you drive in life, there’s a Volkswagen for everyone. Say “Das ist Good” and head down

to your Volkswagen dealer today.

From 1.9 % APR finance

on selected 2006 models

2 .9 % APR finance

on Jetta TDI”

Speedway Motors Lid.

3329 Douglas Street, Victoria

(250) 475-2415

Mach Schnell
Visit vw.ca or call 1-800 DRIVE VW for more information.

$500 rebate for recent college or university graduates. Certain conditions apply.

© 2006 Volkswagen Canada Inc. 'Government of Canada EnerGuide estimates for 2006 VW diesel models as follows: Jetta 1.9L TDI diesel manual, 6.6 L/100 km city, 5.2 L/100 km highway; New Beetle 19L TDI manual 6.2 L/100 km city, 4.6 L/100 km highway. Actual fuel consumption may vary. *Limited time finance offer
available through Volkswagen Finance, on approved credit. 19% APR finance available on all 2006 New Beetle models. Example based on new 2006 New Beetle 2.5L, base MSRP $26,140, including freight and PDI of $1,650, 19% APR for 60 months equals $399 per month, with $3,300 down payment or equivalent trade-in. Cost
of borrowing is $1120 for a fotal obligation of $27,260. PPSA, license, insurance, registration, dealer charges, options and applicable taxes are extra. **Limited time finance offer on approved credit available through Volkswagen Finance, a div. of VW Credit Canada Inc. MSRP for a new 2006 Jetta TDI with manual transmission is
$28,400, including freight and PDI of $1,650. PPSA, license, insurance, registration, dealer charges, options and applicable taxes are extra. Finance example: $20,000 financed at 2.9% over 36 months equals $580.74 per month. Cost of borrowing is $906.64 for a total of $20,906.64. Offers end November 30, 2006. Dealer may
sell for less. See dealer for details. “Volkswagen” and the Volkswagen logo are registered trademarks of Volkswagen AG.



